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Welcome and introduction

• former Director of the Royal Institution of 

Australia

• presenter on ABC TV's Catalyst program

• palaeontologist

• my life has centered around telling stories 

for science 

• currently an Adjunct Associate Professor in 

Palaeontology at Flinders University
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Creating Impact Through Engagement

• Be Like Anthony

• He created a social media network

• It told his research stories

• It created impact for his research
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What is engagement?

• Engagement is part of what is known as Knowledge Transfer; the translation of 

knowledge gained through research into practical outcomes across society

• There are two parts to Knowledge Transfer: Impact and Engagement 

• Impact is the real-world outcomes from Knowledge Transfer

• Engagement is the process or processes by which that knowledge is transferred
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What is engagement?

Media Engagement is harnessing the powers of the online environment, particularly 

social media platforms, to allow researchers to discuss and explain their research to a 

variety of audiences
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Why do it?

You are the best person to tell your research stories

If you don’t tell the world about what you are up to, who will?
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The Rules of Engagement

Never put anything online that your mum would be 

embarrassed to view

Never put anything online that your dad wouldn’t 

understand
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Creating Impact for Research
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• You can build an audience to create impact for your 
research

• The objective here is to populate your network with 
potential end-users of your research

• If you create awareness of your work among potential 
end-users, they may come forward and actually do 
something with you to create real impact
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• Start by creating a list of half a dozen keywords that describe your research

• Look these words up as hashtags on your preferred social media platforms and see 
how they are being used

• Use all your keywords when setting up your social media site for your research

• Every post, tweet or any other interaction you do from now on must contain at least 
one of these keywords and they must be hash-tagged when you use them

• This will greatly assist potential end-users who you do not know finding your site
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• Invite your colleagues and collaborators to like, share and follow.

• Go to their sites and see who is following them

• What sort of people or organisations are likely to apply your research to 
the outside world?

• Once you have identified specific potential end-users, approach them 
directly with an invitation to join your group, follow your page or otherwise 
become part of your online community

• As new people join your site, have a look at who is in their network and see 
if there are more people there that you want to bring into your network
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• Think of your research as a business that needs to be promoted to the right 
customers

• If you set up your social media site as a business account rather than just a personal 
site, you can boost posts

• Another advantage of taking a business-like approach to the communication of your 
research is access to useful analytics data that the various social media platforms 
collect and maintain

• Your impact network is a constantly expanding community of people who are likely 
to engage with your research
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Cradle-to-Grave Communication

You must look at building a communication strategy into each research project

That strategy must encompass the lifespan of the project and beyond

Can include regular tweets and micro-blog posts through to occasional blogs, podcasts and 

videos.
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Cradle-to-Grave Communication
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In Conclusion

• You now have a lot to think about!

• Build your network piecemeal, one platform at a time over an extended period 

of time

• Good luck with building your own social media network to create impact for 

your research!
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• Newsletter

• Facebook @MediaEngagementServices Alumni of MES

• Twitter @MediaEngageAUS

• Instagram mediaengagementservices
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